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8. Value Proposition Activity “Communication”
Source of 

value
Number of 

occurrences

Provide direct marketing

Personalized advertising, merchandising, marketing campaigns, sales 
strategies

Information 3

Communicate offers, deals

Communicate offers through traditional advertisements (radio, 
tabloids, pamphlets, billboard, TV)

Information 4

Communicate offers through digital advertisements (Facebook and 
Whatsapp)

Information/
Interaction

1

Provide interaction through social media, Whatsapp, omnichannel.
Information/
Interaction

5

Communicate the brand through public relations

�4�V�Q�Q�P�S�U �B�D�U�J�W�J�U�J�F�T �B�O�E �F�O�H�B�H�F�N�F�O�U �J�O �T�P�D�J�B�M �S�F�T�Q�P�O�T�J�C�J�M�J�U�Z �B�D�U�J�P�O�T 
(to promote the brand)

Information/
Interaction

1

Communicate the brand through direct marketing

Communicate the brand through direct marketing with a focus on 
generating brand recall.

Information 3

Total occurrences 26

Source: �&�M�B�C�P�S�B�U�F�E �C�Z �U�I�F �B�V�U�I�P�S�T��

Figure B.1 (conclusion)

VCAM-S value proposition activities
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